1,300+ high quality leads
for just a little over Sl each.

Meta Ad Case Study ‘ Stephanie Hook Marketing
Menopause Nutritionist/Chanel Stuck Nutrition Health & Fitness

Chanel Stuck is a CrossFit athlete turned Menopause Nutritionist who helps women 40+ reclaim their energy,
strength, and confidence through smart, sustainable nutrition.

Strategy Breakdown

Chanel Stuck’s flagship 6-week program, Thrive in Menopause, is designed to help midlife women navigate
hormonal changes with strength—not suffering.

But like many passionate entrepreneurs with a powerful message, Chanel hit a wall when it came to lead
generation. Despite having a great offer, incredible content, and a loyal community, she wasn't reaching
enough new women consistently enough to scale her program. That's where | came in—as her Meta Ads
Manager.

Chanel Needed More Leads to Fill Her Signature Program

With only $1,000/month to work with, we needed to be laser-
Chanel had: focused and strategic.
Month 1-2: Build the Foundation
e Goal: Grow Chanel’'s email list and warm up cold
audiences
o Ad Budget Allocation:

o 25% to her Podcast via a low-cost Traffic Campaign —
building awareness and driving consistent clicks to
nurture passively

o 75% to her Meal Prep Cheatsheet lead magnet -
running Lead Gen Ads to start growing her email list
with menopause-curious women

This set the stage for a warm audience we could re-target
later.
Month 3: Launch the 7-Day Protein Challenge
e Goal: Fill the challenge, warm up leads, and seed
conversions into Thrive in Menopause
o We shifted 100% of the ad budget to promoting the 7-
Day Protein Challenge using:

o Conversion-focused lead ads

o Strategic copy and creative variations tailored to
women 40-60

o Retargeting past lead magnet downloaders and
podcast visitors

e Afree 7-Day Protein Challenge (proven to convert to her
Thrive program)

e A podcast that showcased her authority and built trust

¢ A meal prep lead magnet to attract first-touch leads

e A high-value email list strategy and strong 1:1 coaching
delivery

What she didn't have? A reliable system for consistently
bringing in high-quality leads at scale.
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Key Statistics & Results

Key Stats

475 new leads at just $1.17 per Landing page conversion rate of 6.1% Link Click-Through Rate
lead 51.5% (LCTR)

Outperforming average landing
Well below the industry pages (20-40%), proving that
benchmark of $2-$3. messaging and offer alignment is
working.

Signals strong ad creative and
audience match, exceeding
Meta's average of ~1-2%.

Campaign | R Maximt
More = Il Columns: Custom + ‘ ‘ "= Breakdown = ‘ ‘ I§ Reports = ‘
v+ Amountspent ~ © Results » Costperresult ~ Linkclicks * Leads -
$539.60 462 $1.07 891 462
Website Leads Per Lead
$76.41 261 $0.29 261 —
Link clicks Per Link Click
$107.45 108 $1.m 178 1086
Website Leads Per Lead
$455.22 1,761 $0.26 1,761 —
Link clicks Per Link Click
$1,129.23 L 170 $1.47 1,516 770
Leads Per Lead
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Some Of The Ad Creative Used
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Highlights
o Total Leads Generated: 1,338 (and still going!)
e Average CPL Across Lead Campaigns: $1.26
o Top Performer (CPL): Meal Prep Cheatsheet (4/27) at $1.01/lead
e Most Efficient Traffic Campaign: Podcast Traffic at $0.26-$0.29 per click
« Strongest Conversion Funnel: 7-Day Protein Challenge landing page (active) with
52%+ landing page conversion rate

Challenges

e Funnel Infrastructure Wasn’t Fully Ready: Before we could run sales-focused
campaigns, Chanel needed to rebuild her website to ensure her Meta Pixel and
conversion tracking were set up properly. This delayed the ability to track high-
intent actions like purchases or adds-to-cart.

o Tripwire Not in Place Yet: Chanel wanted to add a low-ticket tripwire for her lead
magnets, but the offer, tech setup, and automation weren't ready. That meant our
funnel had to focus on list-building only—not immediate revenue generation.

e Limited Offer Stack: At the time of running ads, Thrive in Menopause was the only
core offer, so there weren’'t multiple tiers to monetize the leads acquired early on.

e Lean Team, Limited Tech: As a solopreneur with part-time support,
implementation speed was slower. Tasks like setting up integrations, page edits,
and automation workflows required more lead time.

“Working with Stephanie has give me so much in my business including the ability to run ads successfully,
refresh and update my website so it is more professional and working well and also smarten up my
processes. Before | was struggling for clarity, but now I'm feeling more organised and professional. I've
been able to grow my email list by 1000 new leads already. Having her on my team is a weight off my
shoulders and reassuring.”

Chanel Stuck, Menopause Nutritionist
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LET’S GET IN
TOUCH

Hey, I'm Stephanie Hook—Meta Ads Strategist for
Online Coaches & Course Creators.

| help growth-minded entrepreneurs turn clicks into
clients with conversion-driven Meta Ads and smart,
streamlined strategy.

As a military spouse who's built a sustainable
business from scratch through countless moves, |
know what it takes to create marketing that actually
works—without wasting time or burning money.

With a background in design, branding, and paid
media, | combine creative insight with data-backed
strategy to help you:
e Build lead pipelines that don't rely on posting
2417
e |aunch and scale courses and programs with
confidence
e Attract qualified buyers (not just followers)

No fluff. No guesswork. Just strategic campaigns
that get results—explained in plain English, so you
always know where your money’s going.

If you're tired of DIY overwhelm or agencies that
overpromise and underdeliver, let’'s cut through the
noise and build something that works for you.

STEPHANIE HOOK

Ready to get clear on your ad strategy? Let's
chat.

CLICK HERE TO BOOK A CALL
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http://stephaniehook.com/discoverycall

